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LINEAR TV IS
HOLDING STEADY &

GROWING
Linear TV in India is still growing in the midst of

the  proliferation of OTT.

The ad industry Gurus recently discussed the
future of Linear TV in a summit and summed up that Linear
TV is still growing in India at more than 9% and will
evolve.

Prasanth Kumar, CEO South Asia, GroupM. Kumar
noted, “During the 1990s, TV was a traditional medium.
Then DTH came in 2000 and thus came various genres of
TV channels like movies, music and sports etc. Later half
of the 2010s, TV
broadcast underwent a
revolution with many more
options emerging in the
cable and DTH space. A
lot of popular serials like
‘Saas bhi kabhi bahu thi’,
and plenty of regional
channels came up. Sports
and global content started
getting consumed in
regional languages.”

“This revolution
has opened up a lot of
possibilities. Today, India
is home to 210 million TV sets. Many new capabilities
exist for TV advertisers in the coming years,” said Kumar,
highlighting how the TV industry is witnessing a
transformation and India is set to become the third largest
TV market in the next three years. 

Nicola Lewis, Global CEO, Finecast, highlighted
the emerging TV viewing trends and threw insights into
how Indian consumers are engaging and consuming TV
content.

“Linear TV is growing at 9.7% rate and so far only
210 million households out of 320 million have TV sets
which corresponds to nearly 70 per cent penetration. That
means there is room to grow in 90 million non-TV
households in India,” Lewis said, speaking at the summit
virtually. 

laIinayar TIvaI isqar AaOrlaIinayar TIvaI isqar AaOrlaIinayar TIvaI isqar AaOrlaIinayar TIvaI isqar AaOrlaIinayar TIvaI isqar AaOr
baZ, rha hObaZ, rha hObaZ, rha hObaZ, rha hObaZ, rha hO

Baart maoM laIinayar TIvaI ABaI BaI AaoTITI ko p`saar ko
baIca maoM baZ, rha hO

iva&apna ]Vaoga ko gau$AaoM nao ABaI halahI maoM ek iSaKr sammaolana
maoM laIinayar TIvaI ko BaivaYya pr cacaa- kI AaOr ivacaar p`kT ikyaa ik
laIinayar TIvaI ABaI BaI Baart maoM 9‰ sao AiQak kI dr sao baZ, rha hO
AaOr ivakisat haogaa.

gaùp ema ko dixaNa eiSayaa ko saI[-Aao p`SaaMt ikSaaor nao batayaa ik
‘1990 ko dSak ko daOrana TIvaI ek parMpirk maaQyama qaa.ifr 2000
maoM DITIeca Aayaa AaOr [sa trh TIvaI caOnalaaoM kI ivaiBanna SaOilayaaoM iflma¸

saMgaIt AaOr Kola Aaid Aayao.
2010 ko ]<araQa- maoM TIvaI p`saarNa
maoM ËaMit AayaI AaOr kobala va
DITIeca xao~ maoM k[- AaOr ivaklp
]Bar kr saamanao Aayao.bahut saaro
laaokip`ya Qaaravaaihk jaOsao ‘saasa
BaI kBaI bahU qaI’ AaOr bahut saaro
xao~Iya caOnala Aayao.xao~Iya BaaYaaAaoM
maoM Kola AaOr vaOiSvak saamaga`I kI
Kpt Sau$ hao gayaI.
EaI kumaar nao kha ik ‘[sa ËaMit
nao bahut saI saMBaavanaaAaoM kao Kaola

idyaa hO.Aaja¸ Baart 210 imailayana TIvaI saoTaoM ka Gar hO.Aanao vaalao
vaYaao-M maoM TIvaI iva&apnadataAaoM ko ilae k[- nayaI xamatayaoM maaOjaUd hO,.]nhaoMnao
kha ik TIvaI ]Vaoga kOsao pirvat-naaoM kao doK rha hO AaOr Baart Agalao
tIna vaYaao-M maoM tIsara sabasao baD,a TIvaI baajaar bananao kao tOyaar hO.

fa[nakasT ko vaOiSvak saI[-Aao inakaolaa laoivasa nao TIvaI doKnao ko
]Barto calana pr p̀kaSa Dalaa AaOr [sa baat kao spYT taOr pr batayaa ik
kOsao BaartIya ]pBaao@ta TIvaI saamagàI kao AakYa-k AaOr ]pBaaoga kr rho hOM.

EaI lau[-sa nao iSaKr sammaolana maoM baaolato hue kha ik ‘laIinayar TIvaI
9º7‰ kI dr sao baZ, rha hO AaOr Aba tk 320 imailayana maoM sao kovala
210 imailayana GaraoM maoM TIvaI saoT hO jaao ik lagaBaga 70‰ phuMca ko Anau$p
hO.[saka matlaba hO ik Baart maoM 90 imailayana gaOr TIvaI GaraoM maoM baZ,nao kI
gauMjaa[Sa hO.

ga`upema ko p`dSa-na AaOr iDijaTla ]%pad ko AQyaxa AtIk
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Atique Kazi, President Data, performance & Digital
products, GroupM, hailed the Connected TV platform and
said it has “unparalleled potential”. 

“Television advertising in India continues to grow
both on linear and even faster on connected TVs. Connected
TV has a higher impact, its users are highly engaged
compared to linear TV. They prefer uninterrupted
consumption. Hence, to grow into the connected TV genre,
brands have to find the right balance to reach people and
manage brand safety as well,” Kazi said. 

GroupM’s Finecast, in partnership with Kantar
unveiled their study report titled ‘The Changing
Landscape of Indian Television’ at the summit. The report
aims to provide a
roadmap in
measurement and
growth of TV. 

According to the
report, currently, there are
20-22 million addressable
TV homes in India. More
than 10% of TV homes are
today addressable. The
report forecasts that
there will be 40 million addressable TV homes in India by
2025.     

According to respondents, Connected TV is the
preferred connection at 65%, comprising of Smart TVs,
devices such as Firestick, Internet enabled set top boxes vs
35% Linear (Cable + DTH). Even though they have multiple
connections for accessing TV, there is a preference to which
access point they prefer most.

The report further states that when it comes to TV
consumption, Connected TV is watched 12.4  hours on
an average in a week and liner TV is watched 12.6 hours.
Also, Co-viewing is high across genres except web-series.

The report further states that in 2023, advertisers
will spend about $86 million on connected TV (CTV)
advertising in India. In a report on the addressable TV
market in the country, the media-buying network and
market research firm Kantar estimate that India’s CTV ad
spending will grow at a CAGR of 47% between 2022 and
2027.

Talking about Connected TV, Kazi observed, “If
convenience is driving audiences towards CTV,
addressability is driving advertisers to CTVs. India is
poised to be the third-largest CTV advertising market by
2024.” 

kajaI nao ‘knao@ToD TIvaI’ PlaoTfa^ma- kI sarahnaa kI AaOr kha ik [samaoM
‘AiWtIya xamata’ hO.

EaI kajaI nao kha ik ‘Baart maoM TolaIivajana iva&apna laIinayar
AaOr knao@ToD TIvaI daonaaoM pr tojaI sao baZ, rha hO.knao@ToD TIvaI ka
AiQak p`Baava haota hO̧  [sako ]pyaaogakta- laIinayar TIvaI kI tulanaa maoM
AiQak vyast rhto hOM.vao inabaa-Qa ]pBaaoga psaMd krto hOM.[sailae knao@ToD
TIvaI jaa^nar maoM baZ,anao ko ilae ba`a^nD\sa kao laaogaaoM tk phuMcaanao AaOr saaqa
ba`aMD saurxaa ka p`baMQa krnao ko ilae sahI saMMtulana Kaojanaa haogaa.

gaùpema ko fayanakasT nao kMtar ko saaqa saaJaodarI maoM iSaKr
sammaolana maoM ‘d caoMijaMga laOMDskOp Aa^f [MiDyana TolaIivajana’ SaIYa-k vaalaI
ApnaI AQyayana irpaoT- p`stut kI.irpaoT- ka ]_oSya TIvaI ko maap AaOr

ivakasa ko ilae ek raoDmaOp
p`dana krnaa hO.
irpaoT- ko mautaibak vat-maana maoM

Baart mao M 20–22 imailayana
eD/ osa obala TIvaI Gar hO M.10
p`itSat sao AiQak TIvaI Gar
Aaja eD/osaobala hOM.irpaoT- ka
Anaumaana hO ik 2025 tk
Baart maoM 40 imailayana sao AiQak

eD/osaobala TIvaI Gar haoMgao.
]<ardataAaoM ko Anausaar 65‰ knao@ToD TIvaI pr psaMdIda

knao@Sana hO ijasamaoM smaaT- TIvaI¸ fayarsTIk jaOsao ]pkrNa¸ [MTrnaoT saxama
saoT Ta^p baa^@sa banaama 35‰ laIinayar ³kobala va DITIeca´ Saaimala
hO.Balao hI ]nako pasa TIvaI e@saosa krnao ko ilae k[- knao@Sana hOM̧  ifr
BaI ]nakI p`aqaimakta haotI hO ik vao iksaI e@saosa Pvaa[MT kao sabasao
AiQak psaMd krto hOM.

irpaoT- maoM Aagao kha gayaa hO ik TIvaI Kpt kI baat kroM tao
knao@ToD TIvaI kao ek saPtah maoM AaOsatna 12º4 GaMTo AaOr laIinayar TIvaI
kao 12º6 GaMTo doKa jaata hO.saaqa hI vaoba saIirja kao CaoD,kr saBaI
jaa^nasa- maoM kao–vyaU[-Mga AiQak hO.

irpaoT- maoM Aagao kha gayaa hO ik 2023 maoM iva&apnadata Baart maoM
knao@ToD TIvaI ³saITIvaI´ iva&apna pr krIba 8º6 kraoD, Dâlar Kca-
kroMgao.doSa maoM eD//osaobala TIvaI baajaar pr ek irpaoT- maoM maIiDyaa KrId naoTvak-
AaOr maako-T irsaca- kMpnaI kMtar ka Anaumaana hO ik Baart ka saITIvaI
iva&apna Kca- 2022 AaOr 2027 ko baIca 47‰ saIejaIAar sao baZ,ogaa.

knao@ToD TIvaI ko baaro maoM baat krto hue kajaI nao kha¸ ‘yaid
sauivaQaa dSa-kaoM kao saITIvaI kI Aaor lao jaa rhI hO tao eD/osaoibailaTI
iva&apnadataAaoM kao saITIvaI kI Aaor lao jaa rhI hO.Baart 2024 tk
tIsara sabasao baD,a saITIvaI iva&apna baajaar bananao kI Aaor Aga`sar hO.’ 


